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HP+C3: Basics of Design Strategy for Events

COURSE DESCRIPTION LEARNER
iSTIMONIALS

This course equips students to design
emotionally resonant and strategically

Innovative _ events using the MODULE 02: Innovation and Inspiration
EVENTS+g|r1eer|.ngW methodqlogy. Learngrs within Event Planning

explore spatial storytelling, creative

placemaking, and co-creation strategies while The lessons in Module 02 fortified my
applying tools like the SPARK model, FLOW thoughts on the importance of a

model, and P® framework. Core topics include positive, safe work environment in order
guest journey prototyping, stakeholder to inspire creativity, collaboration, and
engagement, and  emotional  continuity. allow teams to plan better events. It not

Through real-world case studies, students learn

to lead creative teams, align events with . . .
. ns, align evel . environments, it helps you point out
strategic goals, and build immersive, inclusive,

and sustainable event ecosystems that drive V_Vher_e potential Issue§ Cou'_d lie,
long-term impact. like silos, and how to identify

and address them.”

only teaches you how to create these

Join us to become a leader in the
event industry!

COURSE LEARNING OUTCOMES

Design emotionally resonant

experiences by applying storytelling, Construct and communicate _visio?ary
1 sensory elements, and spatial strategies 6 concepts using framework_s like P*,
to event planning. SPARK, and Concept Continuum to

aligh teams and stakeholders.

Measure emotional, strategic, and
participatory success through
customized KPIs, sentiment tracking,
and audience behavior analysis.

Evaluate and integrate co-creation

2 frameworks that empower guests as 7
active participants and contributors
to the event experience.

Strategize for sustained

Analyze and respond to industry 8 engagement by designing post-

3 trends, team identities, and audience
values using appreciative inquiry and
systems-based research methods.

event rituals, digital extensions, and
memory anchors.

Lead creative collaboration by

Apply advanced design thinking 9 facilitating ideation, testing, and co-
methodologies to prototype, iterate, creation among teams, guests, and
and elevate events across the full partners.

guest journey.

Develop and implement inclusive Transforrr_1 constraints into
5 event strategies that reflect 10 opportunities by leveraging tools,
psychological safety, cultural insight, leadership mindsets, and environmental

and emotional alignment. limitations to fuel innovation.
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HP+C3: Basics of Design Strategy for Events

This self-paced e-learning course is designed to guide students through comprehensive lessons.
Each lesson consists of engaging video and text content with interactive activities, followed by a
quiz to assess understanding, and a review session with reflection questions, key takeaways, and
glossary of terms. The educational experience emphasizes critical thinking and independent work,
with assessments that ensure students meet all learning objectives and master the content.

COURSE JOURNEY

MODULE 01 m“w;mMODULE 02 MODULE 03 MODULE 04

. . s e ""““
Creative Fo_undatlons aqd Innovation and Inspiration Design Thinking Principles SPARK Innovation Framework
Frameworks in Event Design Within Event Planning and Applications in and Professional Pathways
Event Planning in Event Design

START

S MODULE 08 =oee - MODULE 07 MODULE 06 MODULE 05
B The (V) Visualize Phase trOdu_Ction_to Role of Co-Production and Co-Creation Strategies for Event
Envision BERTHE (E) Envision Phase EVENTS+gineering™ + Attendee Contribution in Planning and Experience Design

' (E) Explore Phase Sangasslan

Customer kpy
ustomer #
N Acquisition ¢
E Nurture Phase (CAC)

s o
& E——

- 5 SKILLS
The (N) Nurture Phase + -~ The (S) Sustain Phase + To BE GAINED

The (T) Together Phase = ; CO-Creation KPIs

MODULE 09 =" MODULE 10

event design and strategy

experience design design thinking

_ Introductionto strategic event planning
DES[gI"I Thlnklng

in Ever..» Design .
; sustainable event development

creative leadership

stakeholder emotional
engagement intelligence

evaLuaTion (D QRIS €D

The evaluation is structured to ensure

that students engage deeply with the VIDEOS ACTIVITIES STUDY GUIDES (@
content, develop critical thinking skills,
and demonstrate independent learning. o

A mix of multimedia materials enhance
the learning experience. FORMAL ASSESSMENTS
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HP+C3: Basics of Design Strategy for Events

LEARNER
iSTIMONIALS

| would absolutely recommend this course to
anyone looking to break into the event and
entertainment industry. The way it focuses on
real-world challenges, creative problem-solving,
and industry-relevant skills makes it stand out. |
also appreciated the flexibility of the self-paced
format, which allowed me to fully absorb the
material and apply it to my own career goals
without feeling rushed. It’s one of the few,
courses that truly prepares you for the
unpredictable, fast-paced nature

of this field.”

RANEEM | JEDDAH, SAUDI ARABIA

Hospitality-& Tourism \\' Hospitality & Tourism
-

Management program Management program
in the USA !n the wurld

Rosen College of “ Rosen College of
+ | Hospitality Management uer | Hosplnllnr Mln.gorn-nt

UCF Rosen College of Hospitality Management, located in
Orlando, Florida, offers students an unrivaled opportunity to
learn and work in the heart of hospitality. UCF Rosen College
is committed to providing an environment where we educate
the next generation of industry leaders through
internationally-recognized faculty, innovative academic
programs, cutting-edge research, and strong industry and
community partnerships, while delivering a global perspective
on hospitality management, event management, entertainment
management, lodging and restaurant management, and senior

living management.
COURSE AUTHOR With more than 3,000

undergraduate students, the
college is one of the largest

and fastest-growing hospitality

DR. MANUEL RIVERA = s programs in the nation.
UCF ROSEN COLLEGE
ASSISTANT DEAN,

HOSPITALITY+
CENTER DIRECTOR

UCF PARTNERS IN USA AND THE CARIBBEAN

CURAGAU NORTH SEA lAZZ FESTI\IAI.

PROJECT MANAGER
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National Events Center
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